MEDIA CONSTRUCTION OF PRESIDENTIAL CAMPAIGNS 2000 DOCUMENT #8

2000 DOC. #8: Newsweek Article “But Where's
the Salsa?”

BACKGROUND INFORMATION

Campaign managers for both parties knew that more Latinos would vote than ever before in the
Presidential elections of 2000. They also knew that soon Latinos would surpass African Americans as the
largest “minority” population in the country. They also knew that before long Latinos would represent
the majority of the voting population in certain Southwestern states.

George W. Bush made a point of reaching out to traditionally Democratic groups, especially Latino vot-
ers. He met with the National Council of La Raza and aired 13 campaign commercials in both English and
Spanish targeting Latino voters. As recently as the 1980s the Democrats could count on receiving 85-90%
of Latino votes in presidential elections. Bush challenged that assumption in the 1998 Texas Governor’s
race and received 49% of the Hispanic vote (Jamieson, Electing the President 156). In the 2000 presiden-
tial campaign exit polls indicated that Bush won 31% of Latino votes (Ceaser 163).

The document you will see next is an excerpt from a Newsweek magazine article that appeared approx-
imately two months before the election.

> Distribute the handout and project the document.
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But Where’s thg "Salsa?

Bush and Gore will spend record sums to woo the

QUESTION What are the messages in this article? Latino vote—with very different ad campaigns

SUGGESTED ANSWER | The Latino vote is important. Bush adver-
tisements focus on “soft” topics like per-
sonality while Gore focuses on “hard”
issues like education and Medicare.
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EVIDENCE | “Latinos could prove decisive come

November," “[for Bush] personality, not policy,
is the key to Latino hearts — and votes,” “Gore ‘ i
puts the issues front and center.” ) A R

auestion | According to the article, why are both
Bush and Gore so intent on winning
Latino votes?

Newsweek “But Where's

n
SUGGESTED ANSWER | According to the article, many Latino voters the Salsa?
are “young and up for grabs politically, con-
centrated in states with rich electoral votes. PowerPoint Slide

In key battleground states like Florida,
lllinois and New Jersey, the Latinos could
prove decisive...”
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QUESTION

SUGGESTED ANSWER

EVIDENCE

Does this article focus on policy issues
important to Latino voters or campaign
strategies? What is your evidence?

The article focuses on campaign strategies,
not substantive issues.

the title, captions, and photos focus on cam-
paign style and strategies; the article focuses
almost exclusively on strategies for winning
Latino votes and barely mentions issues out-
side of image making

FURTHER QUESTIONS

Does media coverage that ignores issues and focuses on campaign
strategies hurt or help the democratic process?

Why is so much media coverage focused on “the horse race” of
presidential campaigns rather than the issues? What media
sources focus more on issues?

CONNECTIONS
(see thematic listing)

Media Bias

Race

Target Audience (Latinos)

e Compare this story with the 1968
(doc. #2) article about Robert
Kennedy's meeting with Cesar
Chavez. Which story tells more
about the candidate’s true con-
nection with a Latino family or
community? Why do you think
so?

* Consider the nature of the chang-
ing electorate over the years and
discuss why you find so few doc-
uments in this kit focused on can-
didate appeals to the Latino popu-
lation.
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