


I t h a c a  C o l l e g e  L o g o

The Ithaca logo is a specially designed wordmark based on the typeface Bodoni. To preserve and ensure
its consistent reproduction, the logo should not be altered or modified in any way. The logo represents
the College and should be used on all external communications. The College seal has been reserved for
official academic purposes and should not be substituted for the College logo.

To ensure the consistent and accurate reproduction of the Ithaca College logo, please use the logo art files provided at
www.ithaca.edu/marcom/logodownload.htm.

If any questions should arise regarding the use of the Ithaca logo, please contact the Office of Marketing Communications 
at marcom@ithaca.edu.

In order to maintain a visual consistency and create a strong sense of identity, the Ithaca logo may only
be reproduced in black, PMS 287 blue, or reversed out of an image or background color. 

BLACK ITHACA BLUE PMS 287C 
or web equivalent

(see “Color Palette” section)

Please note that color blocks with the logo centered and reversed within the
size range of 2.0–4.25 inches in width by 1.25–2.0 inches in height have been
reserved for the comprehensive campaign for Ithaca. 

WHITE
The logo may be reversed out of any background

color shown in the “Color Palette” section or
reversed out of an image, as shown here.
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L o g o  P l a c e m e n t  a n d  G e n e r a l  L a y o u t  C o n s i d e r a t i o n s

Regardless of the size of any printed communications vehicle, the Ithaca logo should appear as the
prominent name on the front of the publication and on the last page or cover as a sign-off.

The size of the logo on the front of a publication should be between one-third and one-half the
smaller dimension, maintaining a minimum size of two inches wide. Exceptions to the minimum size
are the sign-off, forms, stationery, and advertisements that have a column width smaller than three
inches.

On the front of a publication the logo should be placed on the lower left-hand third of the page and
not closer to the lower left-hand and bottom margins than allowed by the logo’s clear space (see
“Logo Clear Space” section). For information on logo placement on the back of a publication, see
the “Back Panel Sign-Off” section.

In all cases the prominence of the logo should be a main consideration in the design. Examples of
optimal logo positioning can be found on the pages that follow.
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L o g o  R e p ro d u c t i o n  S i z e

For most print publications the size of the logo is one-third to one-half the smaller dimension. The
ratio allows flexibility in design while maintaining the necessary prominence of the logo. Exceptions
are (1) advertisements that have a column width smaller than three inches and (2) forms and letter-
head because the logo is placed in the upper left-hand section of these publications.

L o g o  M i n i m u m  R e p ro d u c t i o n  S i z e

The minimum size of the logo, shown below, ensures a clear and accurate reproduction for the major-
ity of projects. If it is necessary to use the logo smaller than the minimum size, please contact the
Office of Marketing Communications for assistance at marcom@ithaca.edu.

.875"

minimum reproduction size

.1875"


























